
Consultant, speaker and trainer
Calvin Sun doesn’t just tell
groups what to do to improve

their business, but also what not to
do in order to avoid disaster. Sun, a
member of the MPI Philadelphia
Area Chapter, makes a living based
on his business skills and his

interest in the Titanic—the British luxury ocean liner that
struck an iceberg and sunk in the North Atlantic in 1912.
How did you become interested in the Titanic?

As a kid, I became interested in the way most other
people do: the huge tragedy, the number of famous
people aboard and the irony of the unsinkable ship.
Years later, I read an article about the 150 Titanic
passengers buried in Halifax, Nova Scotia. This
rekindled my interest and spurred me to investigate 
the recovery and burial of the ship’s passengers.
What does the Titanic have to do with business?

As a business consultant, I use real-life business
examples when speaking to groups—and I tie in
anecdotes from the Titanic to make my point stronger.
It’s a great combination of what I am knowledgeable
about, what I enjoy talking about and what people can
find interest and value in.
What is one business lesson that you tie into the
Titanic? 

When talking about communication, I tell 
my groups to be careful about interrupting and
making assumptions. The Titanic’s wireless
operator interrupted a message from another ship
nearby warning the crew about icebergs.
How do you keep such a disastrous story from creating a
negative experience for groups?

People know the Titanic story going in, so the tragedy
doesn’t surprise them. I try to couch my message as the
good news and the bad
news. The bad news is
that bad things some-
times happen, but the
good news is that we can
learn from our mistakes
and avoid them in the
future.
Which of the Titanic films
is your favorite?

The 1997 James
Cameron film Titanic did a great job with research and
special effects; there were a lot of historical elements to
the film. And my cousin, Rosanna Sun, was a production
assistant!

Take with 5Calvin Sun
Ottawa Tees Off
for Charity

The MPI Ottawa Chapter held

its fifth annual Golf Day on Aug. 19

at the Château Cartier Relais Resort

in Ottawa, Ontario. More than 115

golfers from Ottawa, Toronto and

Montréal gathered for the daylong

event, which included a golf clinic,

lunch, a golf tournament, cocktails

and dinner. 

Part of each player’s registration

fee (for a total of CDN$730) went

to the MPI Foundation Canada. But

the bulk of the event’s proceeds—

$2,800—went to the School

Breakfast Program, an Ottawa-

area charity that provides 6,000

underprivileged students with

nutritious breakfasts. Attendees

could also purchase helium-filled

balloons for $25 each. One of the

balloons contained an all-inclusive

trip for two to the Caribbean.

Québec Supports MPI
Foundation Canada

At a golf tournament earlier this summer, representatives 

of Destination Québec/Tourisme Québec presented David

DuBois, CMP, CAE (above), executive vice president of the MPI

Foundation, with a check for CDN$5,000 to support the new

MPI Foundation Canada. The funds were raised earlier this year

through a silent auction. 

InterContinental Hotels removes listings from Expedia.com … Microsoft to release low-cost “XP Lite” in Asia …
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